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Footbal l  (soccer)  is  the most popular spor t  in Denmark,  

consider ing both,  the people who pract ice i t  regular ly and 

those who are fans and fol lowers of  the game. We bel ieve 

that the popular i ty of  footbal l  can be used as a power ful  

dr iver to inspire people to discover new act iv i t ies.  Our 

purpose is to connect footbal l  wi th per forming ar ts.

 

The Bracket organises shor t- term footbal l  leagues combi-

ned with amazing social  events af ter  each game, where 

people can enjoy ar t ist ic per formances. We exploi t  the 

popular i ty of  the spor t ,  st imulat ing new passions and 

increasing social  interact ion.

 

The bracket is a fusion between spor ts,  ar ts and social .

To connect sports with arts, inspiring people and increasing social happiness.

CONCEPT

MISSION

.1



People would be joining a football competition to be 

played outdoors. They will sign up with their friends, 

with teams up to 5 players. There would be both male 

and female leagues competing in the same geogra-

phical place. Each week (8 sessions), there would be 

a game between the participating teams with a dura-

tion of 40 minutes. Following that, people would have 

the option to stay longer, enjoying different art perfor-

mances on stage. These would be either: live music 

events, visual art exhibitions, dance performances or 

experimental art, all in a cosy and social environment. 

Snacks and drinks will be possible to buy on site. 

The social part is free and open to the public, friends, 

family and fans are always welcomed to participate, 

as well as ordinary people who may join the events 

promoted in social media.The only fee to be paid is 

the football league subscription by each of the 

participating teams. Players would be able to follow 

all rankings and statics of the competition through 

The Bracket website, as well as photos and news of 

the events through our Facebook and Instagram 

channels.

We strongly believe that sports are powerful drivers 

to create social communities, and we will be using 

this to motivate and engage the users to participate 

every week, and therefore discovering new passions 

in different arts. 

Users would experience some exercise first, followed 

by some art, fun and social moments they would 

never forget.
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Fæledparken (Osterbro) 

and Kløvermarkens (Amager) 

There would be 8 sessions, 

between 18/04 to 11/07

On Saturdays, games are 

scheduled between 3.30pm 

and 6.30pm

27 teams

160 players

LOCATION DATE

TIME TEAMS

PRIZES

WEB 

SITE

SOCIAL

MEDIA

REFEREES

Man and woman of the match, 

prizes for the champions and 

more!

We have the best ones!

Rankings, statics updated 

every week

Photos and news from the 

events

PROJECT DESCRIPTION
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MAP LAYOUT OF THE EVENT
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THE BRACKET & COPENHAGEN COMMUNE
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The Bracket would be launching its first football competi-

tion in Copenhagen next spring 2020.

The first steps of the journey are crucial to create the 

basis of a strong community of people who would sign 

up with their friends, raising awareness of the existence 

of an innovative concept where users can enjoy sports, 

arts and social at the same place. 

Our main challenge would be to motivate and convince 

citizens to try a completely alternative football format in 

Denmark. By partnering with Copenhagen Commune and 

obtaining  financial support, The Bracket would be able 

to offer a special discount (50% of the full subscription 

price) to all teams participating on the first tournament 

happening in spring 2020.  

The purpose of the grants is to give more citizens the 

opportunity to experience The Bracket, generating traction, 

raising awareness and creating a robust social community 

from the beginning. 

We strongly believe that the first competition would be the 

spark that would light the fire and enable the growth of The 

Bracket in the upcoming years. We plan to organize four 

competitions per year, two during spring-summer season, 

and another two during autumn-winter season (indoor 

football and events). 

We trust the concept and are convinced that if The Bracket 

manages to raise enough users and awareness on its initial 

competitions, Copenhageners happiness would increase 

moving forward.

The Bracket is seeking $36.450 krs. to provide a 50% discount on subscriptions 

to citizens in order  to motivate them to join our first competition
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BUDGET – FOOTBALL COMPETITION  SPRING 2020

Note:
The budget above is the estimation for the 
execution of four special events (including 
football games, art performance, food and 
drinks) and four regular events (football games, 
social gathering and music) giving a total of 
eight sessions. 
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DESCRIPTION AMOUNT (DDK) DESCRIPTION AMOUNT (DDK) 

Fields hire $8.640

Furniture hire $4.800

Logis�cs $4.960

Cleaning & Set up $2.500

Prizes $6.720

DJ $3.600

Ar�sts $10.000

Referees $14.400

Organizer/Admin $7.200

Bar/Snacks employee $3.360

Marke�ng/Promo�on $5.000

TOTAL EXPENSES

EXPENSES

$71.180

REVENUE

Team Subscrip�ons (50% Discount)        $36.450

Team Subscrip�ons (Sales)                       $36.450

Snacks & Drink                                            $29.000
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TOTAL REVENUE                                    $101.900

RESULT

Gross Profit.............................................................$30.720
Net Profit................................................................$19.968

Earned profit to be invested in furniture for upcoming competitions  



• Social interaction: The Bracket is different from 

any other football league in Denmark, because all 

players and fans meet at the same spot, at the same 

time, every weekend. A micro community is therefore 

created, where social interaction is boosted and 

stronger bonds are formed across teams.

•Discoveryofnewpassions:You never know 

which your passions are until you are exposed to 

them. The Bracket manages to bring together all 

football lovers, and inspire them to expand their 

interest to new passions in the art.

•Promotinglocalartists:The Bracket social events 

are the perfect opportunity for local artists to expose 

their talents and boost their careers.

•Healthyhabits: The Bracket football competitions 

are engaging from beginning to end. Participating 

players will develop a habit of doing a sport once a 

week, therefore creating a healthy habit.

•Freeaccesstoculturalactivity:The Bracket 

social events are free of charge and open to everyo-

ne who would like to attend to experience the cultural 

activity, even if you do not participate in the football 

competitions.

•Integration:The Bracket is a meeting point where 

different cultural backgrounds can merge together, 

promoting integration between non-Danish and 

Danish citizens. 
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CULTURAL BENEFITS OF THE PROJECT – OUTCOMES
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YOUNG ENTREPRENEURSHIP - WHO WE ARE?
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Cecilia Cesarini (28): 
Environmental engineer & writer

cecilia@thebracket.dk
+45 5013 5845

Leandro Grimaldi (28): 
Marketing specialist & football lover

leo@thebracket.dk
+45 9180 2933

Bracket Company Copenhagen 

CVR: 41080981


